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From original innovators like Elvis, Buddy Holly, Little
Richard, Ray Charles and Gene Vincent to retro bands like
Stray (ats and Restless, Vintage Rock isthe magazine for

\overs of rocknroll, R&B, retro pOp and soul.
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% AD\IERT\S\NG IN VINTAGE ROCK
\Want to be featured in the UK'S best-selling rock ‘v roll magazine?
We will work with your business 10 (reated bespoke campaign which
incorporates print, digital, social media and aditorial {0 give you the best
0

possible coverage.
' D‘S““Bu“ N Ad Display Rates
Vintage Rock s a\la\\gb\e to buy in \NH Smiths a}nd '\ndependent newsagents (UK), Barnes &_Nob\e (USA), el pa::;ev (950 Half page £500
usual foreian press stockists worldwide, andinthe App Store, Of you @ buy online Quarter page (350 Outside badk cov o Pagerate 20%
: : Inside pack/front Cover Page rate +10%
. ) 20
gua READERS ARE VALUABLE: ANNUAL MARKET SPEND: £42 MILLION petorlsavalete P A
0% of our readers value our advertising Digital Advertising
X 93% use Vintage Rock to decide which music to buy B\"MON“‘“.Y REA(“ Dedicated F-shots to the Vintage Rock £-database - £POA
* 61% use \intage Rock to decide which live music events {o attend it ' o -
* §5% of our audienceare more likely t0 he influenced by the adver- Bannet> and MpY posmons onthe Vintege Rock Website £POA
tising they seein print than online 2023 Schedule
"* 67% of our audience are unigue and rarely read any other music ’ Issue Ad Deadline On sale
listening titles . . . 61 Feb/Mar 6th Janury 76th January
Siatistics taken from the June 2072 Reader Survey (memed audience reach - p\'m’[, web, 62 Aot /Ma\l oth March 70t March
social media and email with a print 63 June/ul 1th Ma
: | 75th May
WHAT’S INSIDE readership of 12500 64 Aug/Sep 6t July 77th July
* \intage Rock covers the stars, records, Cars, 65 0dt INov Tth September 8th September
tours, fashion and lifestyle of the rock proll era R 66 D ) ndN b 3dN b
* Artist Retrospectives = features and profiles On the stars of eader Profile; ecflan &1 ovember & ovemiet
the 50's and early 60's as well as modern-day retro rockers Male, Aged 55-74 CONTACT
Adrian Major Advertising Manager
Ermail adr'\an.ma}or@anthem.co.uk
Mobile 07909 968982

* News, events, compefitions and more
* 50 Best...genre trac Labe! Guide To...
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releases on vinyl, and DVD * Live Reviews
@\I'\ntageRockMag

magazine publishing

o UK's most yibrantand dynamic
tand onthusiasm f

companies, enjoying conti unbridled commitrnen
print Magazines, Anthem publishes intl | ctors as well as food, mindfulness, colouring and travel.
Food & Living, TEL Running and Colouring Heaven.
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Key titles include



